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 ■ JUST IN: ESKOM TO IMPLEMENT STAGE 2 LOAD  
SHEDDING UNTIL FRIDAY, WARNS OF MORE POWER CUTS

 ■ DA URGES RAMAPHOSA TO AXE BOTH SITOLE AND 
CELE

  IOL.CO.ZA  |  MOST READ

C O M M E N T

DR ELIZE SMIT

BOIKANYO MOLOTO  
and SINQOBILE MAKHATHINI

COVID-19 has caused devastation in 
communities, and this has dispro-
portionately affected women. This 
impact on women, particularly their 
economic status and vulnerability to 
violence, has been brought home by 
the release in the last week of the 
quarterly crime statistics and quar-
terly Labour Force Survey. 

While these figures provide a sense 
of the magnitude of the problem, 
they fail to give the details required 
to inform effective interventions. Nav-
igating through this storm requires 
more careful analysis of why women 
are still in such vulnerable positions – 
in the economy and in their homes.

Police Miniter Bheki Cele’s recen
t release of quarterly crime statistics 
for October to December 2020 includes 
the report that sexual offences have 
again increased since the previous year. 
In total, 15 595 sexual offences were 

committed, with rape accounting for 
12 218 of this number. 

While the release of quarterly rather 
than annual statistics is welcomed, the 
statistics released provide a superficial 
picture of the problem. 

The  government has sought 
to demonstrate its commitment to 
addressing gender-based violence 
(GBV) more decisively since 2018. 

After laudable plans such as the 
Emergency Response Action Plan on 
Gender-Based Violence and Femicide 
launched in 2019, there is very little 
information with regards to the results 
of such endeavours, lessons learnt or 
shifts in strategy.

The Covid-19 pandemic presents a 
whole new context within which such 
programmes need to adjust their 
goals and strategies. Key sources of 
outreach and monitoring of trends 
such as the GBV command call cen-
tres have struggled to adapt. These 
centres reported an increase in calls 
and SMSes –from nearly 5 000 before 

the outbreak to 40 000 during the lock-
down period. Again, there is not much 
information with regards to the nature 
of these calls or assistance rendered 
beyond telephonic advice.

The Quarterly Labour Force Survey 
paints a similarly grim picture, indicat-
ing an increase of 701 000 (to 7.2 mil-
lion) unemployed people in the last 
quarter, and again it is women who 
bear the brunt of this burden  

The link between economic vul-
nerability and gender violence is very 
well established. 

It is now generally understood that 
sexual and gender violence are a direct 
outcome of inequality and expressions 
of power and dominance.

Economic vulnerability reduces 
women’s ability to negotiate relation-
ships, escape abusive relationships, 
find support networks and build 
healthy living environments for them-
selves and their families.

Strengthening women’s economic 
position is critical in reducing various 

forms of abuse, but we also need to 
know more about the specific nature 
of the crimes committed, the types of 
support programmes that strengthen 
their position in their families, their 
neighbourhoods and society as a 
whole. Gender violence is not just a 
function of personal relationships, it 
is an expression of patriarchy that is 
built into the inequality that pervades 
every aspect of our society. 

Understanding the details of how 
women negotiate these interpersonal, 
community and social roles is key to 
developing and monitoring effective 
interventions.

Good data is needed to monitor 
progress and guide interventions in a 
constantly shifting context. Without 
nuanced information the state and 
civil society cannot navigate this storm 
effectively.

Moloto is a researcher and Makhathini 
a research intern at the Centre for the 
Study of Violence and Reconciliation 

Shift in strategy needed to tackle GBV

THE outbreak of the coronavirus has 
brought to the fore the role of vaccines 
in public health and in the control 
of diseases. Vaccines play an impor-
tant role in public health and disease 
control. 

The active ingredients in vaccines 
are known as immunogens – they are 
responsible for preparing the body’s 
natural defences to fight against 
viruses or bacteria. Vaccines also con-
tain excipients (or chemicals) that are 
necessary to ensure that the immu-
nogens can be delivered to the body.

The safety of chemicals in vaccines 
has been widely debated, especially on 
social media.

From a very young age we are told 
that chemicals are dangerous. This is 
true for most of the chemicals typically 
found in households (like cleaning 
supplies), but in reality we often come 
in contact with other substances that 
can also be described as “chemicals”. 

It is important to understand that 
there are some chemicals that are very 
dangerous, but there are also many 
chemicals that play an important role 
in our everyday lives.

It is easy to find long lists of chem-
icals (with hard-to-pronounce names) 
that are present in vaccines. Just read-
ing these lists will leave most of us 
shuddering or stuttering.

Unfortunately, the system for nam-
ing chemicals was not designed for 
readability. The tendency to distrust 
the unknown is also embedded in 
human nature. When turning to the 
internet to find out more about these 
chemicals, one often comes across 
safety data sheets.

Safety data sheets are important 
scientific documents that help us 
understand what we are dealing with 
when it comes to chemicals. Every 
chemical has its own unique safety 
data sheet and it is important to keep 
in mind that the information provided 
is for that specific chemical, in the 
concentration and form that is stated 
in the data sheet. 

Be wary of websites that quote the 
potential health effects in these safety 
data sheets out of context.

When preparing pharmaceutical 
formulations, including vaccines, 
chemicals of very high quality are 
used. In fact, these chemicals have to 
comply with strict standards, such as 
those set out by the British Pharma-
copoeia and the Merck Index. These 
standards require that all chemicals 
undergo detailed analytical tests. Even 
the trace amounts of heavy metals in 
these chemicals have to fall below 
specified levels to be regarded as safe.

The Johnson & Johnson vaccine 
for Covid-19 is being distributed in 
South Africa. The vaccine contains 
some chemicals that we come in con-
tact with on a daily basis, including 
sodium chloride (the chemical name 
for table salt), citric acid monohydrate 
(the chemical responsible for the tart 
taste in citrus fruit) and ethanol (the 
active ingredient in liquor). 

It also contains 2-hydroxypro-
pyl-cyclodextrin (HBCD), which in 
essence consists of substituted glucose 
molecules that are bound together.

Because this chemical has a hydro-
philic (water soluble) and hydrophobic 
(fat soluble) region, it can be used to 
increase the solubility of immunogens. 
The toxicology of HBCD has been 
studied in depth and it is generally 
classified as non-toxic.

It’s reassuring to know that the 
quality and quantity of chemicals used 
in vaccines are strictly monitored, to 
ensure that it is safe.

Smit is a lecturer in the Department of 
Chemical Sciences, Faculty of Science, 
at the University of Johannesburg. 
The technical assistance provided by 
Thea Brand regarding pharmaceutical 
formulation is hereby acknowledged. 

ARE THE 
CHEMICALS IN 
COVID VACCINES 
DANGEROUS?

THERE is an idiom that states: 
“To whom much is given much is 
expected.” 

Philanthropy is rarely something 
done on a whim or in order to close 
a deal. For most businessmen and 
women, philanthropy is part of their 
lifestyle. They understand the pro-
found impact it can make in the lives 
of the people they touch. 

Growing up in Lenasia, south of 
Johannesburg, one man stood out, 
Sayed Mia. He didn’t just sow a lot of 
his money into township sport, access 
to medication, housing and sanitation, 
Mia introduced hundreds to the world 
of business and property development.

I’ve learnt that the benefits of phi-
lanthropy, however, are not exclusive 
to the recipients. Philanthropic givers 
can also benefit from donating their 
time. As they give more, they often 
find they receive more.

There have been a lot of philan-
thropists to grace the South African 
soil. I have found that Mia and others 
have sought no glory for their contri-
bution to humanity.

Why is it that sacrificing your 
finances and efforts for the greater 
good ends up benefiting you? To 
understand this question, we need to 
look into the psychology and method-
ology of philanthropy.

Fulfilment
Happiness, in large part, is depend-

ent on how fulfilled you believe you 
are. Fulfilment is of the utmost impor-
tance to philanthropists. A study con-
ducted on over 400 of the world’s top 
bankers and wealth advisers found 
that personal fulfilment is the number 

one reason why ultra-high-net-worth 
individuals prioritise philanthropy.

Giving exposes you to a deep sense 
of belonging. Countless psychological 
studies have shown that establishing 
connections and roots with your com-
munity makes you a more grounded, 
complete individual. 

It drives you to share more of your 
time and treasure with even more 
people. By creating value for them, 
the world rewards you with the feeling 
that you are accomplished and have a 
purpose.

For Business Relationships
Businessmen and women do not 

give unintentionally. They donate to 
causes they feel a deep connection to 
and believe in. As such, philanthropy 
offers an effective avenue to meet peo-
ple with whom you share a common 
(and generous) interest.

This may be the reason why those 
who give more become more wealthy. 
As counter-intuitive as this may sound, 
there are pragmatic reasons why this 
is true.

As a business owner, supporting a 
charity can position your business for 

success. It is likely that you will meet 
other philanthropic business owners, 
perhaps a venture capitalist or a men-
tor that is willing to teach you what 
they know about running successful 
businesses. Alternatively, you may be 
approached by an ambitious start-up 
founder willing to give you a stake in 
their business.

Build Empathy While Develop-
ing Skills

While charitable donations are 
important, philanthropy is about more 
than providing financial support to 
organisations. Time can also be an 
invaluable resource to people that 
need it. 

In giving your time, you can 
boost your confidence and foster a 
deeper empathy and understanding 
of humankind. 

Those who give are more likely to 
embrace the realities and problems of 
this world and discern actionable ways 
to overcome systemic problems. These 
critical-thinking and problem-solving 
skills are invaluable to success in the 
business realm.

For those with ambitions of exec-
utive status, chairing a non-profit 
board may allow you to demonstrate 
your ability in an executive role and 
develop the skills needed to hold such 
a position. Such experience will surely 
feed into your career advancement.

Whether you give your time or 
your money, ensuring your involve-
ment is crucial to both your personal 
success and that of the organisation 
you are supporting.

It Will Ultimately Reflect Back 
to You

Whether you are contributing to 
the betterment of the environment 
or society, philanthropy will always 
eventually reflect back to you. Boost-
ing the community with charitable 
endeavours will likely elevate your 
company.

Often, employees respect business 
leaders who give back to the greater 
community, thus fostering a more 
trusting workspace. 

The connections with community 
leaders avail strong business opportu-
nities and powerful allies. 

In short, charitable contributions 
can build the foundations for resound-
ing success.

The Unwritten Social Contract
Philanthropy, at its best, is purely 

altruistic. As integral parts of the 
community, businesses are expected 
to give. Successful businessmen and 
women understand the intrinsic value 
in this, in both a holistic, commu-
nity way and as a means to personal 
fulfilment. Philanthropy provides the 
best platform to engage with your 
current and potential customers. 

It allows you to show that your 
business is concerned with more than 
just selling. In turn, people are more 
likely to hold you in high esteem. 
Goodness acts as positive PR.

Most successful business people 
understand that there is no use accu-
mulating wealth if you do not have the 
desire to share it. Even small amounts 
of giving can be transformational.

Komane, previously with the Sunday 
Times and New Age, is now the founder 
of Celebrates Africa Multimedia

Komane honours Sayed Mia
Philanthropist always gave generously without seeking glory for his contributions

C O M M E N T

TANKISO
KOMANE

E D I T O R I A L

JUST when South Africans thought 
they had seen it all, Eskom decided to 
launch an internal investigation that 
runs in parallel to that of Parliament 
into the alleged racial misconduct of 
its chief executive, Andre de Ruyter.

Why Eskom did not investigate 
these allegations when they were 
first brought before the board many 
months ago is a question of interest 
to everyone.

Eskom issued several statements 
defending its allegedly racist chief 
executive without first establishing 
the facts of the allegations, but now 
they want South Africans to believe 
that they have changed their position 
overnight and want to investigate 
themselves. This is a classic example 
of what many believe to be an attempt 
to protect a man who has made it 
clear through his actions that black  
executives and black companies have 
no place in Eskom.

He is clearly an unapologetic one-
man show determined to collapse 
Eskom and privatise it, hence any 
efforts to make Eskom functional again 
are reserved by De Ruyter and his hired 
all-white old boys’ club.

For many South Africans, Eskom is 
a very strategic and important state-
owned enterprise. It’s an institution 
that essentially represents the state of 
our affairs as a republic.

The embattled power utility has 
been facing challenges for some years 
now and has clearly shown the true 
picture of where we find ourselves.

There are a number of serious 
instances in which De Ruyter discrim-
inated against black executives and 
black companies and these have been 
well documented over the past few 
months by Independent Media.

De Ruyter has come under fire from 
many corners of our society, he has 
faced an upheaval and has now been 
proven to be failing to turn around 
Eskom. Many feel he has dismally 
failed to provide any leadership and 
improve the affairs of our once beloved 
power utility and, from the develop-
ments we have observed, it is clear that 
we have a serious problem at Eskom.

Constant power cuts combined 
with the Covid-19 pandemic are  
driving South Africans to the depths 
of despair, and the poor are feeling the 
impact the most.

The Eskom board must stop  
playing games, De Ruyter must go.

ESKOM BOARD  
IS PROTECTING 

DE RUYTER

PHILANTHROPIST Sayed Mia, left, attends the launch of the Ahmed Kathrada Foundation museum at Trade Route Mall in Lenasia, Joburg, With him are Kathrada and President Cyril 
Ramaphosa.


